- ~ ~ - 4
UNATNITY WMTINIAYLTIAD Inoriinus /7 3

mﬁé”uuazvi“ﬂlmnszmumsﬁnﬂua‘iﬂﬂﬁfgtgﬁmg1dmmsmzmaéaﬁaﬂueau'laﬁ
A RESEARCH AND DEVELOPMENT OF INTRODUCING CONTEMPLATIVE
EDUCATION TO PUBLIC ON SOCIAL MEDIA

@rAS euysaining 6138060 CECE/M

aiet.y. (Sanileygyinu)

e

AaiEnssuRIsUS A Inetiinug : andnd Swasiit, Ph.D, qUSed nigaudineia, PhD.

unfinde

smsisouniaunszuumsihiuedanlygfnugamsagmedodenuoenla  IHhquszaad fad 1.
efsunaziawinssuunsihimuoiandygdnngamsuenedodenueoulayf 2. ilodnundasusinisiuausiag
Tygniningaissuzmuitedsauesulad 3. dofnmmaidiuas|diunnnssnumniigusiaadygdnug
amsuznadederueoulmi  vouwanisAnuAenguisnosdune iasenidl na. 25232543 sumsnuszay
Vuaneituivdefouni uarhinedsndantygdnmndenTaoldsivu3souuumsiiuasiann (Research and
Development)

foudivide ﬁ6’01&'&15’10?{{11umsnfnﬁaw'|'uﬂ'1u’ﬁn1s 2 puwu fle Luvuzeuoweeulal lunguau
Wl fddsdnumdosunsAnuseauSoyene taee118-3388u 1y S 187 Au 2.msviununguiunguudin
uazAndTegiiuvesqudtaadygifiny S 7 au ramsdisisaniumsddnarniidivenonan dodusuiiuga
Andafinmiumsiuimansdantyaninn suldud 1dammamzedy 2ammsiiiulumsldnndoufedduiles
sanusuthilunisoudiidesivszaumsdinse 4Afou-yuueahuuunssuamdn Tosufnumariisadeeadisznou
ATumnovesdaailognAnuy 3 dszms waziuaRaieIRMgAnssunsneuaievedui Tna (AIDA Model) wanua
gminnliiugmaaluniseenuuudedenueeulafluziliuuniulda Todd say Hi Saalyg $1u2u 4 neu AMuEM

5-10 witineadd

unargms3sudo 33 Tod3d ssay Hi Sanlyg” S1uu 4 aeu wounigemaa: wut ady3aTofhdu
dera g idfuosdanuy o drzma 18un 1. dFummiudadetuluniseenuuumsdoms 2. msdemsedil
Usyandam 3. matumioitiinamdaon dayoi¥andudesindia 4. armioniw anuayn Tasfimsvideilon
pIAnIWY 5. nRomfidu n1esu 6. u;{amﬁﬁflﬁgi’uumﬁﬂ misfanuudyuaeg udda 7. mslianuvineveaing
Tygpfnnluguivainnan 8. manfasulanpuemedisuifidensfemsidesiandyyidnm 9. mafinduq 7
Muados onrait At annsollgmaveenguimne uasitugeamenisnound denwsemieieg vuTan

oow'land muniswianirveama T TaBiflowuumd TghudsndanTygiinune'ly

Y & a
fmie : wusisyuny, Sandygdnu, fodsnuenu'lmi, mdems

292 wih




vudininuide vinInuauuiiaa. Inonfivug /v

A RESEARCH AND DEVELOPMENT OF INTRODUCING CONTEMPLATIVE
EDUCATION TO PUBLIC ON SOCIAL MEDIA

LERTSIRI SOMBOONSUB 6138060 CECE/M

M.A. (CONTEMPLATIVE EDUCATION)

THESIS ADVISORY COMMITTEE :SOMSIT ASDORNNITHEE, Ph.D.,.SUPREE
KANJANAPISARN, Ph.D.

ABSTRACT

The purposes of the research and development of introducing Contemplative education to public on
social media arc 1. to research and develop the process of introducing Contemplative cducation to the public on social
media. 2. to study the communicating product of Contemplative cducation to the public on social media. 3. to study the
impact of communicating product on introducing Contemplative education to the public on social media. The scope of
this research is Generation Y born betwcen 1980 and 2000, with an education level of bachelor’s degree or equivalent,
who is not familiar with Contemplative education, used Research and Development methodology.

Prior to the research, the researcher had conducted a preliminary assessment through 2 methodologies: 1.
online questionnaire from 187 persons who are undergraduates or graduated with a bachclor’s degree, aged between 18-
33 years old. 2. We were discussing with 7 alumnus and current students of Contemplative education centre. The results
from this assessment had brought the researcher to realization that factors that obstruct the acknowledgement of the
art of Contemplative education are (1) Jargons (2) The requirement of time for continuous learning (3) The
requirement of first-hand experience and (4) Mainstream value/perspective. These factors, in combination with the three
components of the meaning of Contemplative education and the concept about response behaviours of the consumer
(AIDA model), utilized into the fundamental ideas behind the design of social media outlet in the form of video serics
called “Say Hi, Jittapanya”, There arc 4 episodes with a runtime of 5 to 10 minutes per episode,

The conclusion, after launching the “Say Hi, Jittapanya" video to the public, the videos have made the
audience receive 9 picces of knowledge: (1) Mainly design for your target audience (2) Effective Communication
(3) A clear presentation broadencd your perspective (4) Simplicity, cntertainment, and respect for the original content (5)
Use clear and concise language (6) Content that brings self-awareness (7) Give various definitions of Contcmplative
education (8) Changing the perspective of researcher toward Contemplative education (9) Other related techniques.

From the above, results can be used to expand the target audience through various online platforms according to the

development of technology to engage the audiences more about Contemplative education.
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